
 

 
 

 
 

LEMON TREE HOTELS DELIVERS BEST-EVER Q2 WITH 18% REVENUE 

GROWTH AND 22% NET EBITDA GROWTH 

 
Q2 FY27 RevPAR up 18% to ₹5,137 as room rates and occupancy rise together; 

PAT up 90% to ₹79.8 crore 

 

 
New Delhi, 6th November, 2026: Lemon Tree Hotels Limited (NSE: LEMONTREE; 

BSE: 541233), one of India’s largest hotel chains with seven brands across the upper-

upscale, upscale, upper-midscale, midscale and economy segments, yesterday 

announced its unaudited results for the quarter and half year ended 30 September 
2026. The company posted its highest-ever Q2 room rates, revenue, EBITDA, PBT, 

PAT and cash profit. Growth came from owned hotels and from the managed and 

franchised portfolio. 
 

Commenting on the results, Mr. Neelendra Singh, Managing Director, Lemon 

Tree Hotels, said, “Q2 has been a strong quarter for Lemon Tree Hotels, with our 
highest-ever Q2 revenue, EBITDA and profitability. Revenue grew by 18% and Net 

EBITDA grew 22%, with margins expanding by 157 basis points while absorbing the 

impact of GST changes and stock appreciation rights. Room rates grew by 8% and 

occupancy climbed by more than six percentage points to 76.1%. The simultaneous 
growth in room rates and occupancy reflects the strength of our brands and the 

effectiveness of our distribution network and loyalty programme in bringing guests 

back. Together, these are the engines driving performance across our portfolio and 
also creating value for our owner partners. We signed 825 rooms and opened 523 

rooms in Q2; while fees from third-party hotels grew 30%. As the New India Traveller 

seeks increasingly differentiated hospitality experiences, our pipeline is expanding in 
step with this demand, such as Aurika in Shimla, Shillong and Varanasi to Lemon 

Tree Premier in Bandra, Mumbai.” 

 

 
Q2 FY27 FINANCIAL AND OPERATIONAL PERFORMANCE 

 

Lemon Tree Hotels delivered strong growth in revenue and profitability during the 
quarter, supported by improvement in room rates, occupancy and RevPAR. 

 

 Total revenue grew 18% to ₹363.8 crore and net EBITDA grew 22% to ₹162.2 

crore, with net EBITDA margin up 157 bps to 44.6%. Before the impact of GST 
changes and the provision for stock appreciation rights, which together came 

to 3.2% of revenue, net EBITDA grew 31% to ₹173.7 crore, a margin of 

47.7%. 
 PBT before exceptional items grew 59% to ₹88.8 crore. PAT grew 90% to 

₹79.8 crore, and cash profit grew 28% to ₹97.2 crore. 

 RevPAR grew 18% to ₹5,137 on an 8% rise in average room rate to ₹6,751 
and a 633-bps gain in occupancy to 76.1%. 

 Owned hotels grew revenue 15% to ₹337 crore, and their hotel EBITDAR 

margin% rose 112 bps to 53%. 



 

H1 FY27 PERFORMANCE 
 Total revenue grew 14% to ₹710.6 crore, net EBITDA grew 14% to ₹314.0 

crore, PAT grew 52% to ₹137.1 crore and cash profit grew 22% to ₹193.2 

crore. 
 Management fees grew 20% to ₹86.1 crore: ₹41.5 crore from third-party-

owned hotels, up 36% and ₹44.7 crore from Fleur Hotels, up 8%. 

 

BRAND PORTFOLIO DRIVING VALUE 
 RevPAR grew across every brand in the owned portfolio: Aurika up 17%, 

Lemon Tree Premier up 18%, Lemon Tree Hotels up 15%, Red Fox up 21% 

and Keys up 29%. 
 Aurika and Lemon Tree Premier together contributed 63% of owned-hotel 

EBITDAR on 58% of revenue. Aurika recorded a hotel EBITDAR margin of 59%. 

 The Keys portfolio delivered a hotel EBITDAR margin of 50%. 
 Fees from third-party-owned hotels grew 30% to ₹18.7 crore, and total 

network revenue across owned, managed and franchised hotels grew 23% to 

₹573 crore. 

 
ASSET-LIGHT GROWTH AND DEVELOPMENT PIPELINE 

 The company opened eight managed and franchised hotels with 523 rooms 

and signed 11 with 825 rooms, about 1.6 times the inventory it opened in the 
quarter. 

 As of 30th September 2026, the combined operational and pipeline portfolio 

stood at 285 hotels and 24,061 rooms across 170+ cities. Of these, 138 hotels 

with 12,131 rooms across 80+ cities are operational. 
 The company acquired land in Bandra (East), Mumbai, next to BKC, for about 

₹120 crore to develop Lemon Tree Premier, Bandra, an owned 172-room 

upscale hotel. It will be the group’s seventh hotel in Mumbai and its first in 
Bandra, with opening expected in FY30. 

 Aurika, Shimla, an owned 90-room hotel, is expected to open in FY27, followed 

by Aurika, Shillong (165 rooms) in FY28 and Aurika, Varanasi (47 rooms, 
heritage) in FY29. 

 

 

BALANCE SHEET 
 Gross debt as of 30 September 2026 stood at ₹1,429.2 crore, down 11% from 

₹1,610.2 crore a year earlier. 

 Cost of debt fell 28 bps to 7.44%, and debt to equity improved to 0.64x from 
0.86x. 

 

ESG 
 100% of our 41 owned and leased hotels are green building certified, up from 

34% in FY25. 

 Renewable energy accounted for 39.4% of energy use in FY26, up from 17.0% 

in FY25, against a target of 50%. 
 

 

 

 

 

 

 



ABOUT LEMON TREE HOTELS LIMITED 
 

Lemon Tree Hotels Limited (LTHL) is one of India's leading hospitality companies, 
catering to a wide range of customers – from value-conscious travellers to premium 

business and leisure seekers. With seven distinct brands – Aurika Hotels & Resorts, 

Lemon Tree Premier, Lemon Tree Hotels, Red Fox, Keys Prima, Keys Select, and Keys 

Lite – the group offers experiences across upper upscale, upscale, upper midscale, 
midscale, leisure, wildlife, and spiritual segments. 

LTHL operates 130+ hotels across 80+ cities in India and abroad, with a growing 
pipeline of 150+ upcoming properties. From metro hubs like Delhi-NCR, Mumbai, 

Bengaluru, and Hyderabad to tier II & III cities such as Jaipur, Udaipur, Kochi, and 

Indore – and with an international presence in Bhutan and Nepal – Lemon Tree Hotels 
delivers exceptional comfort, consistent quality, and a warm, refreshing experience. 

Since opening its first 49-room hotel in 2004, the group has grown to 280+ properties 

(operational and upcoming), becoming a trusted name in hospitality for both business 
and leisure travellers. 

For more information, please visit www.lemontreehotels.com and connect with us on 
Instagram, Facebook and LinkedIn. 

 
Media Contact: 

Isha Khanna 
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